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My name is Justin Danhof, and I am here as proxy for my colleague Amy Ridenour, and 
am representing the National Center for Public Policy Research – a conservative, free-
market think-tank.  Thank you for the opportunity to speak with you today. 
 
Ms. Rosenfeld, the food stamp rolls in this country are growing at an alarming rate.  A 
record 47 million Americans now receive government handouts through the 
Supplemental Nutrition Assistance Program (SNAP), which cost American taxpayers $78 
billion in 2012. 
 
Last September, the Financial Times reported that the combined company was leading 
the fight to stop proposed cutbacks to the SNAP program.  The article notes that up to 
1/6th of the company’s revenue were derived from SNAP funds and SNAP accounted for 
an even greater share of the company’s total sales.  And the company also fought state-
level efforts to limit SNAP funds to healthy foods.  Why?  
 
When Ronda Storms, a state senator from Florida, introduced a bill to prevent Floridians 
from spending food stamps on unhealthy items, according to the New York Times, she 
ran into fierce resistance, and told the Times, “Coca-Cola and Kraft were in my office” 
hating it. The Company’s lobbying registration form reveals the Company spent up to 
$40,000 lobbying on SNAP issues in the first quarter of 2013 alone. 
 
Ms. Rosenfeld, we are not nannies.  We have publicly fought government proposals in 
New York and elsewhere to limit what foods people can purchase with their own money. 
In a free market, Americans should be able to chose what they eat and drink and how 
much.  However, SNAP funds do not operate in a free market.  SNAP funds are a gift of 
taxpayer money, money most taxpayers worked hard to earn, so it is appropriate to limit 
the use of this gift to food and beverages of at least some nutritional value. 
  
As a new stand-alone company, Mondelez has an opportunity to break from Kraft’s past. 
It can stop lobbying to keep taxpayer funds flowing to treats. The company sells many 
nutritional items such as Philadelphia cream cheese, Wheat Thins, reduced calorie 
Triscuits and other items.  
 
My question is: do you think it is appropriate for taxpayers to subsidize the purchase of 
billions of dollars annually for unhealthy food and drinks?  And if not, will you vow that 
Mondelez will not fight efforts to restrict SNAP purchases to healthy items? 
 
Contact: David Almasi at (703) 568-4727 or dalmasi@nationalcenter.org or Judy Kent 
at (703) 759-7476 or jkent@nationalcenter.org 
 


